












Overview
"Grow Up," curated by Shaunie Berry, 
showcased student art from four Denver 
institutions, offering fresh perspectives on 
personal growth. Held at Bell Projects 
Gallery from June 7 to July 7, and sponsored 
by the Colorado School of Public Health, it 
supported a campaign on high concentration 
cannabis awareness.

Objective
To drive attendance to the opening night 
reception, we launched a targeted social 
media campaign, ran banner ads, sent out 
email newsletters, distributed eye-catching 
posters and flyers in key locations, and 
leveraged earned media efforts.

Additionally, we used the exhibition as an 
educational tool to inspire other young 
people, educate the community about youth 
perspectives, and inform youth about the 
risks associated with high concentration 
cannabis use.

Empowering Voices: How 
'Grow Up' Art Exhibition 
Inspired Youth Expression 
and Community Connection

DARIA
May 29, 2024

Released creative in bimonthly 
email newsletter Initium Health

June 2, 2024
Emailed event promotion to 7k 
Denver area art enthusiasts

Colorado Public Radio
June 5, 2024
Released banner ads on websites 
targeting art enthusiasts

Denver Post
June 5, 2024

Emailed event promotion to 
Denver area art enthusiasts

DARIA
June 5, 2024

Released creative in bimonthly 
email newsletter Initium Health

June 6, 2024
Resent event promotion to 7k 
Denver area art enthusiasts

Westword
June 6, 2024

Released event promotion in issue 
to Denver area art enthusiasts

Westword
June 7, 2024
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'Exclusive Events' for Denver 

art enthusiasts

Guerilla Marketing
May 20 - July 7, 2024
Distributed postcards and posters 
to targeted Denver businesses

Denver Media PR
May 2, 2024

Released press release to 
over 600 Denver media outlets

Westword
June 7, 2024
Released event promotion in 
newspaper/digital publication

Website Finished
April 25, 2024
Science-Informed Art 
website finished to drive 
traffic to learn more

5280 Magazine
June 21, 2024
Published story on both art 
exhibitions featuring Tya 
Anthony and a few artists

Mailed Postcards
May 20, 2024

Released postcards via direct 
mail to Denver residents

Media Timeline
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Overview
"Hear/Say," curated by Tya 
Anthony, featured innovative 
works by 11 artists, exploring the 
science and impact of high 
concentration cannabis. Held at 
BRDG Gallery from June 14 to July 
14, and sponsored by the 
Colorado School of Public Health, 
it aimed to spark critical 
conversations and raise awareness 
about cannabis use through art.

Objective
To drive attendance to the 
Hear/Say opening night reception, 
we launched a targeted social 
media campaign, ran banner ads, 
sent out email newsletters, 
distributed eye-catching posters 
�D�Q�G���{�\�H�U�V���L�Q���N�H�\���O�R�F�D�W�L�R�Q�V�����D�Q�G��
�O�H�Y�H�U�D�J�H�G���H�D�U�Q�H�G���P�H�G�L�D���H�y�R�U�W�V��

Additionally, the exhibition served 
as an educational tool to inspire 
other artists, educate the 
community about 
high-concentration cannabis, and 
inform the public about the 
�V�F�L�H�Q�W�L�z�F���D�Q�G���V�R�F�L�D�O���L�P�S�O�L�F�D�W�L�R�Q�V��
of its use.
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DARIA
June 5, 2024

Released creative in bimonthly 
email newsletter

Initium Health
June 9, 2024

Emailed event promotion to 7k 
Denver area art enthusiasts

Colorado Public Radio
June12, 2024
Released banner ads on websites 
targeting art enthusiasts

Denver Post
June 12, 2024
Emailed event promotion to 
Denver area art enthusiasts

Initium Health
June 13, 2024
Resent event promotion to 7k 
Denver area art enthusiasts

Westword
June 13, 2024

Released event promotion in issue 
to Denver area art enthusiasts Westword

June 13, 2024
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'Exclusive Events' for Denver 
art enthusiasts

Guerilla Marketing
May 20 - July 7, 2024
Distributed postcards and posters 
to targeted Denver businesses

Denver Media PR
May 2, 2024

Released press release to 
over 600 Denver media outlets

Westword
June 14, 2024

Released event promotion in 
newspaper/digital publication

Website Finished
April 25, 2024
Science-Informed Art 
website finished to drive 
traffic to learn more

5280 Magazine
June 21, 2024
Published story on both art exhibitions 
featuring Tya Anthony and a few 
artists

Mailed Postcards
May 25, 2024

Released postcards via direct 
mail to Denver residents

Banner at BRDG
May 20, 2024
Banner released and hung at 
BRDG Project for public viewing

17.

Printed Collateral

“The Breaking Point: A Life Lost to THC”

“Devastating: Students Describe the Chaos 
of High Concentration Cannabis Use”

“Former NFL Receiver Brandon Lloyd Catches 
Good Health After Dropping Cannabis”



Conclusion
The Tea on THC campaign, launched in 2024 by the Colorado 
School of Public Health and Initium Health, set out to address 
the growing risks of high-concentration cannabis use with a 
bold, evidence-informed, and culturally grounded public 
health strategy. Over the course of one year, the campaign 
reached millions across Colorado through compelling 
content, trusted voices, and community-rooted events. By 
aligning science, storytelling, and strategic outreach, the 
campaign exceeded expectations and laid the groundwork 
for sustainable impact in Year 2 and beyond.

Earned Media Coverage: Secured placements in all five 
priority outlets (e.g., KOA, CPR, Denver Gazette), and 
expanded reach through MG Magazine, MSN, and 9News.

Events and Community Engagement: Hosted or 
participated in 13 campaign events, including Denver 
Pride, art exhibitions, national briefings, and school-based 
activations.

Content Production: Conducted comprehensive photo and 
video shoots which resulted in 3 documentaries, 5 podcast 
episodes, and numerous social media clips, featuring real 
stories from youth, parents, and individuals with lived 
experience.

Toolkits and Curriculum: Developed prevention toolkits 
and launched a web-based curriculum for use across 
schools, community organizations, and families.

Successful Evaluation: Collected 564 baseline survey 
responses, exceeding the goal of 500, plus conducted a 
second survey with 500+ additional responses.

18.

Summary of Achievements
Exceeded Awareness Goal: Generated 36.6 million total 
impressions, surpassing the 35 million goal through paid 
media, organic content, and out-of-home advertising.

High Website Engagement: Surpassed the 15,000 monthly 
user goal, achieving 20,000+ users/month, outperforming 
legacy campaigns like YouCanWA and Know This About 
Cannabis.

Strong Digital Performance: Greatly outperformed industry 
click-through benchmarks across every platform (e.g., Meta 
CTR: 2.61% vs. 0.50% benchmark; Display Ads: 13.98% vs. 
0.90%).




