
Proprietary & Confidential Colorado School of Public Health | Initium Health 1

2nd Annual Cultivating Cannabis 
Awareness Symposium

January 7, 2026
Powered by the Colorado School of Public Health



Proprietary & Confidential Colorado School of Public Health | Initium Health

Welcome



Proprietary & Confidential Colorado School of Public Health | Initium Health

Agenda

1. Welcome
2. Overview of CO CERP and Work of 

Scientific Review Council
3. Tea on THC Campaign

a. Campaign Metrics  
b. Website Metrics 
c. Awareness → Engagement
d. Social Media 
e. Influencers 
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Overview of CO CERP & Work 
of Scientific Review Council



Proprietary & Confidential Colorado School of Public Health | Initium Health 5

Advancing Science
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Colorado: at the Forefront of Cannabis 
Research & Education
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Potency Distribution for
Flower & Concentrates

20% 72%
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The National Dialogue

Denver Post Article 
New York Times article 

https://www.denverpost.com/2025/11/25/cannabis-use-%20rises-treatment-stigma/?share=sssiaei2aoeurhtnee2w
https://www.nytimes.com/2022/06/23/well/mind/teens-thc-cannabis.html?unlocked_article_code=1.5k8._CdS.lAptNMnCTn_p&smid=url-share
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State Turns to ColoradoSPH for Guidance
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Legislative 
Action
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Colorado Cannabis Education, Research, 
and Policy Project (CO CERP) 
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Science Has Been 
Foundational from 
Day One 
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Advance Scientific Research  
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Conclusion:
High-concentration THC 
products are associated with 
unfavorable mental health 
outcomes, particularly for 
psychosis or schizophrenia and 
CUD. There was some 
low-quality evidence, 
inconsistent by population, for 
therapeutic benefits for anxiety 
and depression.

Primary Funding Source:

Colorado General Assembly, 
House Bill 21-1317.
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Inform Public Policy 

● Age restrictions 
● Concentration-Based 

Taxation  
● Marketing and 

Advertising 
Restrictions 

● Warning Labels 
● Public Education 
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Educating the Public
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Long-Term Objectives

Decrease Usage & 
Delay Onset

Educate the 
Public
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Priority Populations

Pregnant & Breastfeeding Youth & Young Adults (ages 11-25 yrs)

Current:

Parents/Mentors
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Translating the Science

Research first summarized from scoping review, additional 
relevant research, and clinical recommendations

Compiled materials were then reviewed, modified, and 
approved by the SRC

Toolkits provided to internal partners
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Community Partnerships Have Supported 
the Campaign at Every Stage 

22

During the initial formation of materials and as we continue 
to develop new materials

As we implement the campaign materials

As we evaluate the materials

Iterative process-repeats
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What Do We Mean by “Communities”? 

FOCUS & WORK 
GROUPS ACROSS 

REGIONS IN 
COLORADO

STAKEHOLDER 
ORGANIZATIONS 

LEVERAGED INTERNAL 
COSPH EXPERTISE

COMMUNITY-BASED 
EVENTS

MARKET 
RESEARCH
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Expertise Integrated across the  ColoradoSPH

CU Anschutz, CSU, and UNC have each contributed 

● Provider education 

● Community and national events  

● Informing the public, such as  through workshops  

● Development of new content 

***Partnerships feed into the work of Initium and our Tea on THC campaign
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Examples: Motivational Interviewing (MI):
Navigating Difficult Conversations About 
Cannabis
Curriculum to educate parents and loved ones about 
cannabis:
● Illustrates parenting styles consistent with 

approach
● Demonstrates applications with family and loved 

ones
● Identifies when to talk to a professional

***Materials integrated into the Tea on THC campaign 

25
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Continuing Education for Providers

26

Objective: Educate providers on the effects 
of cannabis use across the lifespan
Audience: Providers include behavioral 
health, nurses, PAs, & MD/DO’s
Approach: Live and online education, 
information integrated into Tea on THC 
website
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● Events throughout Colorado and in 
Oregon and Washington, DC 

● Attend events focused on health 
and wellness 

●  2000+ in person contacts, 
increased our visibility in multiple 
audiences 

**Working together with CSPH partners 
and Initium

Community Outreach
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Examples of where we show up in communities
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Educated Through the Arts  
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Art Exhibition Press & Media
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● Make data-driven decisions 

● Revise campaign materials quickly 

● Change how we communicate 
based on how audiences respond 
to messaging 

● Measure behavior health changes

 

Program Evaluation 
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National Conferences 
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Program Evaluation  Academic Deliverables 
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Colorado 

● Multiple Colorado 
organizations  

● Fremont County

● 6 – 7 School districts 

Nationally

● New York 
● Rhode 

Island 
● Hawaii 
● Wisconsin   

Public Health Organizations  

● American Public Health Association 
(APHA) 

● Association of Schools and Programs 
of Public Health (ASPPH) 

● Colorado Public Health Association 
(CPHA)

In summary, the education campaign has led 
to strong statewide and national interest 
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Billboards

36
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Billboards

37
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Podcast Series
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Short Films

The Breaking Point: A Life 
Lost to THC "Devastating": Students Describe the 

Chaos of High Concentration Cannabis 
Use

Former NFL Receiver 
Brandon Lloyd Catches 
Good Health After 
Dropping Cannabis
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Awards

42

Winner: Short-Form Video
Finalist: Integrated Content Marketing Campaign
Finalist: Public Health Campaign

Gold: Social Awareness
Gold: Documentary Series

Gold: Integrated Marketing
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Campaign Metrics
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Campaign Totals
Total Campaign Impressions

55,018,201

OOH Impressions:
27,703,819

OOH Mediums
1. Bus Tails
2. Bus Shelters
3. Kiosks
4. Billboards
5. Concrete Graphics

Digital Media Impressions:
27,314,382

Digital Mediums
1. Meta
2. TikTok
3. Video/Youtube
4. Google Search
5. Google Display 
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Metric Tea on THC Good to Know Responsibility Grows Here

Campaign Funding $950,000 $4,168,000 $10,254,102

Reported Years 1 Year 1 Year 3 years

Campaign Year FY 2024–25 FY 2016–17* FY 2018–21

Total Impressions 36,656,512 33,100,000 18,224,902

Click-Through-Rate 3.85% 0.34% 1.73%

Digital Ad 
Impressions 11,553,333 11,300,000 11,000,000

Comparative Campaigns

* Good to Know reporting 2016-2017 FY out of total 2014-2017FY.
Sources: Maffey, A., Neuwirth, J., Dunn, T., & Crawford, K. (2018). Retail marijuana education program 2017 annual report. Colorado Department of Public Health and Environment. https://spl.cde.state.co.us/artemis/heserials/he1910014internet/he19100142017internet.pdf 
Amélie Company. (n.d.). Responsibility grows here. Amélie. https://www.ameliecompany.com/work/we-added-responsibility-to-marijuana-consumption 
U.S. Department of Health and Human Services, Health Resources and Services Administration, Maternal and Child Health Bureau. (2021). State action plan - women/maternal health - annual report - Colorado - 2021. 
https://mchb.tvisdata.hrsa.gov/Narratives/AnnualReport1/ee969843-c960-4eec-b182-0662d3733f13

https://www.instagram.com/responsibilitygrowshere/
https://www.instagram.com/responsibilitygrowshere/
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Website Data
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Campaign Monthly Website Visits Years Running

Truth Initiative ~266,000 26 years

The Tea on THC 42,040 1 year

D.A.R.E. ~38,000 42 years

YouCanWA ~8,490 4 years

Know This About Cannabis ~3,140 5 years

Wasted on Weed ~545 3 years

Comparative Website Visitors

Source: Similarweb.  Traffic & Engagement. Website Performance.
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Rank State Visitors

1 California 14,338

2 Texas 13,177

3 Florida 7,448

4 New York 6,581

5 Arizona 6,354

6 Illinois 5,200

7 Virginia 4,709

8 Washington 4,653

9 Pennsylvania 4,638

Top Visitor States
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Landing Page Visits - All Time

51

Page title Views Event Count

Parents & Mentors - Tea on THC 125,964 114551

Pregnant Women - Tea on THC 63,667 91071

Youth - Tea on THC 37,804 55424

Dr. Tung - Tea on THC 23,979 49144

Home - Tea on THC 29,780 36687

Resources - Tea on THC 19,095 29159

Johnny's Story - Tea on THC 15,746 14565
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Awareness

Engagement
→ →→



Proprietary & Confidential Colorado School of Public Health | Initium Health

AWARENESS ENGAGEMENT BEHAVIOR CHANGE
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1 in 3 youth engage with 
cannabis promotions on social 
media; adolescents who engage 
with cannabis promotions have 
5x higher odds of cannabis use 
(Trangenstein et al., 2019).

Normalization of cannabis use by 
cannabis businesses, who are using 
social media as a primary form of 
marketing, is affecting youth 
acceptability (Jenkins, et al., 2020). 
Adherence to state-based regulations 
for required content warnings is 
infrequent (Moreno et al., 2022)

There are no age restrictions on social 
media content that portray cannabis 
use on popular platforms such as 
TikTok, much of which is depicted 
positively (i.e., entertaining, humorous, 
socially/culturally acceptable; 
(Rutherford et al., 2022).

There is a significant increase in social 
media discussions on cannabis use 
and emerging cannabis forms (e.g., 
dabs, edibles, concentrates), 
specifically among first-time users 
and those seeking information or 
advice (Meacham et al., 2018).

Using Social Media to Support 
Youth Cannabis Prevention



Proprietary & Confidential Colorado School of Public Health | Initium Health 55

Social Media 
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All Paid Channels Total Data

Platform Impressions CTR
CTR 

Benchmark
% Above 

Benchmark

Meta 20,853,119 4.30% 0.50% +760%

TikTok 3,622,049 0.65% 0.27% +141%

Display 2,641,871 7.90% 0.90% +778%

Search 197,343 7.81% 3.78% +107%

Across all platforms, our CTR consistently outperforms industry benchmarks -  in some 
cases by 600–800%, demonstrating exceptionally strong relevance and audience fit across 
channels.

These benchmarks are drawn from commonly cited sources for TikTok, Meta, Display Ads, 
Youtube and Search Ads; actual averages vary by industry, campaign objective, and time period, 
but these figures were established to provide a consistent reference point.

https://billo.app/blog/what-is-a-good-ctr/#:~:text=TikTok%20CTRs%20often%20fall%20below%201%25%3B
https://www.wordstream.com/blog/ws/2017/02/28/facebook-advertising-benchmarks?utm_source=chatgpt.com#:~:text=Average%20Click%20Through%20Rate%20(CTR)%20for%20Facebook%20Ads%20by%20Industry
https://www.creatopy.com/blog/average-display-click-through-rate-ctr/#:~:text=while%20more%20general%20retail%20or%20technology%20sectors%20might%20consider%201%25%20a%20strong%20performance
https://awisee.com/blog/youtube-ad-benchmarks/
https://databox.com/google-ads-industry-benchmarks
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Impressions by Age and Gender

Meta Ads: Audience
Our Meta ads are effectively reaching 
across all audiences.

● Young Adults (18–24): Strong 
engagement and high impression 
share.

● Pregnant Women (25–34): Highest 
concentration of impressions, 
showing accurate delivery.

● Older Adults (45+): Additional reach 
across broader adult audiences.
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Impressions: 727K 
CTR: 0.76%
CTR Benchmark: .50%

Impressions: 414K
CTR: 0.59%
CTR Benchmark: .50%

Impressions: 220K
CTR: 0.63%
CTR Benchmark: .50%

Impressions: 151K
CTR: 0.79%
CTR Benchmark: .50%

Impressions: 148K
CTR: 1.05%
CTR Benchmark: .50%

Top Performers: Impressions
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Impressions: 10.27K 
CTR: 9.48%
CTR Benchmark: .50%

Impressions: 137K 
CTR: 6.63%
CTR Benchmark: .50%

Impressions: 18K 
CTR: 5.52%
CTR Benchmark: .50%

Impressions: 57.4K 
CTR: 4.69%
CTR Benchmark: .50%

Impressions: 85.3K 
CTR: 4.63%
CTR Benchmark: .50%

Top Performers: CTR
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Clicks by Age and Gender

TikTok Ads: Audience

● Teens drive the majority of 
website clicks, showing strong 
interest and message 
relevance.

● Balanced gender split, with 
slightly higher engagement 
from females (58%).

● TikTok remains our most 
effective channel for reaching 
youth with prevention 
messaging.
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Total Impressions: 3,622,049 Total Avg CTR: 0.65%
Benchmark: 0.27%

Coping Strategies
Impressions: 1M 
CTR: 2.27%
Benchmark: 0.27%

Nae Noelle
Impressions: 411K 
CTR: 0.49%
Benchmark: 0.27%

Saylor
Impressions: 262K 
CTR: 2.46%
Benchmark: 0.27%

Best Friend
Impressions: 291K 
CTR: 0.77%
Benchmark: 0.27%

CIP
Impressions: 1M 
CTR: 2.04%
Benchmark: 0.27%

Laura Funk
Impressions: 60K 
CTR: 0.76%
Benchmark: 0.27%

Top Performers
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Total Impressions: 
197,343

Total Avg CTR: 7.81%
Benchmark: 3.78%

Clicks: 
15,555

Keyword Impressions CTR

Colorado Crisis 
Services 

85,390 11.88%

Emotional Support 17,687 5.38%
Coping Strategies 
Resources

17,253 7.29%

Crisis Hotline 14,762 5.19%

Wellness Resource 
Guide

1,193 10.63%

Youth Health 
Education

893 12.09%

Current search campaigns reaching Coloradans

Google Search
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Total Impressions: 
2,641,871

Total Avg CTR: 7.80%
Benchmark: 0.90%

Clicks: 
106,828

Impressions: 406K 
CTR: 4.56%
Benchmark: .90%

Impressions: 202K 
CTR: 5.28%
Benchmark: .90%

Impressions: 206K 
CTR: 5.52%
Benchmark: .90%

● Massively outperforming benchmarks.
● Strongest engagement comes from 25-44 

year olds.
● Reach driven by 65+ age bracket.

Google Display
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Influencers
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Influencers | Brandon Lloyd

● Influencer: Brandon Lloyd
● Audience: Youth
● Impressions: 2.5M+
● Mediums:

○ Press/media
○ Podcast 
○ Film
○ Social Media
○ Speaking 

Engagements

http://www.youtube.com/watch?v=AyRYj3BKMGs
http://www.youtube.com/watch?v=sP7wNc-0i8M
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Influencers | Laura Funk

● Influencer: Laura Funk
● Audience: Parents/Mentors
● Impressions: 125,118
● Content Interactions: 27,920
● CTR: 4.37% (.50% Benchmark)
● Content:

○ Video #1: 
Motivational 
Interviewing Tips for 
Parents

○ Video #2: Back to 
School Routines
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Influencers | Elizabeth Howe

● Influencer: Elizabeth Howe
● Audience: Pregnant Women
● Impressions: 146,217
● Content Interactions: 10,881
● CTR: 11.31% (.50% Benchmark)
● Content:

○ Video #1: Tips for Breastfeeding 
& Stress and 
Cannabis/Pregnancy Fact
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Thank you


